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Behavioral economics embodies most important reflections and modifications
on orthodox economics in the last two decades. In contrast to orthodox
economics, behavioral economics highlights the influence of “bounded
rationality and “common psychological tendency” on human decisions. In
particular, behavioral economics departs from orthodox economics not only in
basic assumptions, but also in methods and results of inquiry. This course
provides a preliminary introduction to this controversial, but fast—developing
new school of economics.
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(1) Nick, Wilkinson, “An Introduction to Behavioral Economics, Palgrave
Macmillan, 2008

(2) Ananish Chaudhuri, “ Experiments in Economics,” Routledge, 2009
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