AL 10 1S ERY L EHRRIETE 2

% 1 25 &
8% 447 BLUR % | AR
i | PRI

WAL L AL o
INDUSTRY ANALYSIS IN PRACTICE: CASE wE CHEN YI-HENG
STUDY & EXPLORATORY STUD
AZZMLFTA . s
B2k i PO g wey 3ma
B '?#J_ RS 7
TLEXM2A ‘

o (o) & oT O O

BYELEMFEHES P BFITA A2 AEL TR EA A o

s C o) o o 4

= »

K= e.-‘—
Eb 1=

= ommEow

L EAECARTMAR LI o
LR ELR RS S ey AN

PN 3 A3 A - wwwpmv$7% o
ﬂbﬁ"[«ﬂ:’ r%i\zél '}'F’"Ifg A T
RYRE L FHAY Fﬂ{msb °

R RS v#ﬂ%é}(;}mt.rf’a PR
LA T %ffﬁ.i 17 _%j‘—‘fr’ﬂu °

o

EWM B AERRFAL 20w o

Al 4

AR ML EPEH, REBREWILHMLE, BREFRSF. @, RifE
BT HRR, BRBREHENWAERE, FRBEERHRTEZHRE RBEEEE
>, EEVE i&ﬁ‘ BRITE, RMTREEBEX/MEEXLALEGR ; HAZ
FEF BRI, BB E X BIERBREBGE ST R, THETHAZR

amwwa&&m%“%ﬁéﬁ%ﬁ

This is a co-lectured course., The course will star with the economic theory
of frims' strategy, and then move on to analyze different industries, such as
real estate, banking industry, equity market, and so on. Most subjects &
material are from the thesis of EMBA and the reports from
government/enterprises.
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2 8 H 16k & @ E46/4 1. Let students understand
the value of case study on
industry analysis.

2. Let students learn how to
work from qualitative method
into

quantitative method,
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