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This course looks into the matter of how media of communication affect
human perception, understanding, feeling, and value; and how our interaction
with media facilitates or impedes our chances of survival,
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GRS theories in media ecology, to

2. EEA-A REELEE, T34 % P look into the impact of

MEARERELZE communication technologies

3. 48 BRI from the perspectives of

media ecology, and to discuss
some critical issues in classic
readings,
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