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This course explores major concepts and theoretical constructs pertaining to
information and communication or new media,
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101/09/10~
| . . .
101/09/16 Introduction and Orientation
101/09/17~
2 i ?
101/09/93 What is theory?
101/09/24~
3 ~ i ~
101/09/30 Continued
101/10/01~ ) . ..
4 101/10/07 Understanding or Conceptualizing new media: From
theorizing communication/media to theorizing
information & communication/new media
101/10/08~
5 ~ i ~
o104 | ~Continued
101/10/15~ . .
6 New media and new technologies (1.1~1.2)
101/10/21
101/10/22~ . .
7 New media and new technologies (1.3~1.4)
101/10/28
101/10/29~ . .
8 New media and new technologies (1.5~1.6)
101/11/04
101/11/05~
9
101/11/11 REVIEW
101/11/12~
10 i
L01/11/18 Midterm Exam.
101/11/19~ .
11 Network users and economics (3.1~3.10)
101/11/25
101/11/26~ .
12 Network users and economics (3.11~3.18)

101/12/02




101/12/03~ .
B3| o200 | Network users and economics (3.19~3.27)
101/12/10~ ) -
14| o116 | New Media and Interactivity
101/12/17~ ) '
15| lo1/12/03 | New media and design/development
101/12/24~ ) . .
16] L 01/12/30 New media and online community
101/12/31~
7] oo/ | 1/1 no class
102/01/07~| _,
18| o2/01/13 | Final Exam.
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