K1+ B 1018 1893k sEIr 44

3R TR

A e

%3 LK
WAL A ol

¥ F | LEE, YUN-HUEI
MARKET SURVEY AND FORCASTING
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The purposes of this course are to foster students’ basic concepts and
theories of market survey, and to develop students abilities including
decision making and data analysis.
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such as marketing research
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