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The course is to discuss the theories and applications of business ethics,
Through the lectures of key concepts and the discussions of real cases, the
course intends to help students to understand the important and implement
in business. At the same time, it will cultivate students’ true ethical values
and attitudes in business decision making,
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101/09/10~
101/09/16

SEHEH T Z MK /The importance and
development of business ethics

101/09/17~
101/09/23

ey B B — D E RGN R/ The
judgment of criteria—business ethics theories and
meanings
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101/09/30

@ ¥ 72 % /business ethical decision making
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101/10707

o P2 48 8 1 {45 3% R 1% /ethical leadership and climate
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101/10/14

/&) 74 ¥ /Corporate governance
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A ZE {4 #2 /ethics and production
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101/10/28

iT4514 72 /ethics and marketing
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101/11/04

AN & BAe ¥ /ethics and human resource
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101/11/11

#3544 ¥ /ethics and R&D
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101/11/18
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11
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101/11/25

BY #5144 ¥ /ethics and finance
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101/11/26~
101/12/02

& A ¥ /ethics and information
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