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management, We will strive to develop

empirical survey,

This course will provide an overview of the broad field of marketing

both a detailed theoretical

understanding of marketing management and an appreciation of
methodological perspectives that are foundational to this field, Students will
present the case reports in class. Students will also be asked to learn a
statistic tool (e.g., SPSS) to analyze the perceptions of consumer from the
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detailed combination of the
theoretical and practical
perspectives in consumer
behavior research,

C4 ABCDGH

#*E P

LRy R

*F Pk

B

ARRBRALRNET, LY
MBEAEVNER ZH, ARALMRH
MEGEY 5 X, REMATHE R
AAMRREEES, BRTRELE
FRARETA AT S & BB R oh, #
ZEOEHATETHRAE A
R B KRR

WA W AR R

Ak




AR KT E R B ARREARF R

R BReA A F R

P

> IRARLTF

& A %

e

.47 T
7 Iﬁ

i

W R

ol

\'“?i
T
I
a4

By & iF

Ol e O | @ e 6| O e

ESE SECE S

& R 4

=K

p e

n % (Subject/Topics)

101/09/10~
101/09/16

FAEE A

101/09/17~
101/09/23

TREI A"

101/09/24~
101/09/30

FBATAE  THSER

REF A E

101/10/701~
101/10707

T35 A AT R

101/10/708~
101/10/14

HEHMETA

101/10/15~
101/10/21

ALK ISR E £

T%

101/10/22~

.,'» 3
101/10/28 5 & [ £

B AR iR 4%

101/10/29~
101/11/04

JE v SR

101/11/05~
101/11/11

om N R w&

10

101/11/12~
101/11/18

A E A

11

101/11/19~

101/11/25 1 é}%ﬁ&%

12

101/11/26~
101/12/02

A




B oo | K

e s

1| T e qR A R

16 NI AR 8 9 B A

o

R

e

AAET

wERE | TR, BYH
ITEEE I - HHEBEEIN(FEZR), REMEE EEEZR 2011

st ah

2

\\\Xr
<l
pul"™
Sher

LT ¥ P s 1k s . e s -
*gg% 10 (AP e r e e g ok TR AR R D)
, ®LFEE: 300 % @FEHFE:200 % GMPFE:200 %

TR emRFE 300 %
T e () %

" FrF 4§32 %%, $u ! http://info. ais. tku. edu. tw/csp & d Kt
Y B F (% http://www. acad. tku. edu. tw/index. asp/) &®i+F "HwF3+ 4
L ER L O

XMARPErIRENFTL FRYIERPE > p A ERERAFE NALFE -
TLCXE2M0142 0B 4 F /x4 F 2012/8/15  23:14:14




