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Knowledge Commerce is to study how knowledge industries are growing fast
in the era of knowledge economy due to the arising of Web. Not only does
it provide more convenient services, but it also creates huge business
opportunities, This course aims to help students expand their learning vision
as well as innovative thinking; further to become a productive and

whole—person knowledge worker,

AR E P RE P ARA B HCD P 4 A

- M%%k(s%’iﬁ)'

(=) "3ary (Cognitive fjHC)4E%# 1 Cl = ~C2 B2 ~C3 B* ~C4 »47 -
C5 FE (06 £l
(=) "#iv y (Psychomotor ff#P)4g#* @ Pl #iF ~ P2 845 & ~ P3 Mz 3k i% -
P4 B33 it ~PH pé it ~P6 £]iF
(z) "H¥3& | (Affective MAAAER DAl 2% ~A2 F A3 £4R - A LR I
5 pit s A6 B

CHEPERE TR EEE )~ T RO et 2 qp

(- ik SR B ARA ST 2 F"'rm TR e TR e PR s
Hﬁiﬁ?{%ﬂﬁli HRC-P~AH? -5 -

(COFHE TP A5, F1-62 55 SHEAREALTT (b4 ade TP A5
HRELZCI~CHCompF > R FEICOTF > L EFLPHRAEETR)-

(Z2)F B & T RE D R HRE TP ) RS REHE
Cae R A F SR RITEA S T (a4 e
(4e F,:‘s(v'%)ﬁwb 3 VA~ AD ~ BEFPF > B35 5] o )

; S 1 (Y 2) o 1 (E) i
N ~ L s "~
% " PR | k()P i
1| T R EEAR Jo 3 8K T 4ok & ¥ 3 & | Understanding the current Cc3 | CDHI
A trends of knowledge
industries in knowledge
economy.
2| E—F R I E EX B I K| Analyze the current and c6 | CDHI
R, BESPAELI BT AIBTELEE | future trends of a specific
knowledge industry, and is
able to evaluate and give
unique viewpoints
3| BT EMPPTR LG #H4E Skills in making good PPT c6 | EI
and oral presentation
4 | B AR R P ARG BE Skills in problem solving Cs CDEHI
S| A HBAR BB LEE D Skills in systematic, global c5 | CDEHI
viewpoints on independent
thinking
6 | LAl B B4, RIBAIES Skills in developing C6 CDEHI
innovative thinking and
capability.
7| RES R4 B E Able to learn happily. A6 | CDEHI
KEPHRLKE > 287E 2 32
i ®E P KE> 2 TR




1| TR REE TR ERR AL A~ 7 FE S PHEEAR
A
2| M E—F R IBEEIRIE K| B 5 ~ P17~ FAEfRAL | FIF -2 - AR
AR, BESTAE B B4R A HEL Tk
3| B g T REHBPPTR L6 4 EXISE RN S N N EN A
4 | BRI AEMRE it s dm s AR IE SR | HE P REAR
iR
S| EHAL BB LELREN i sHHm s E - F SR | RIESERE S PREAR
L
6 | LA &4 ERAESD WM HSm o E A FIE R | F L PREAR
A ik
7| REFY R E i F@HHE A RFIESR | RIECEE S P HREAR
A
AFARZ RFERF e o AR AER
A B AR F A RN
& AT
® FEIAK
& Fnme
‘ \'—EF”'?IJ: I%/—’—
® By
® HiEER
& HHsir
® FHa%
;'E pHrd=zz n % (Subject/Topics) % ir
101/09/10~
2@ to 55 A P AN
W oreas | REEA Rk #HFF &IN5
101/09/17~| , . Y .
2| \orjgasgs | PO ARA HEANEF ALK
101/09/24~
31 L01/08/30 AEENNENFZR L
101/10/01~ S g s
4 L01/10/07 Web 2.0 4z E £
OU10/08~| ,_ 0 o s s g i
S| o014 TEF 6 23t 68l Rvg




101/10/15~] ,_ ]
6 T#1F & : Google, Apple, Microsoft, Amazon,
101/10/21
Facebook, etc.
101/10/22~| . ., . . _
7 E 3% © iCloud, Google services , Live Mesh,
101/10/28 )
Skydrive, etc,.
101/10/29~ .
8 Lo1/11/04 4938 ¢ App Store, Google Play, Amazon
Appstore for Android, Windows Phone Market, etc.
101/11/05~| .. . .
9 X ¥ 8% : Facebook, Google+, Twitter, Plurk, AA
/I | G ™ot
101/11/12~ e
1 011118 kit
101/11/19~ . . -
U oiies | A EE, 16 % Sk © Amazon, %R, eBay, Yahoo,
PChome, FTE BB, BT, IITE, etc
101/11/26~ . . .
2| 012702 kB EfE, M RE, %% %2 Google Books,
Google Scholar, Wikipedia, AdWords, AdSense, iAd,
etc.
101/12/03~| . o eer it @ fo PR gk &8
1Bl oo | 10S ¥ Android 4T#) % HAZ X B 3 &
101/12/10~ X .
b AZF2A ko2 W S A
) g | FRE TR Fa R ¥ 2 A #
101/12/17~ X
20 4k 3P A . N= P
51 011223 RAEEHRE (1) SFETR
101/12/24~ X
21 4k 20 A N T BT A
16| o1 /19/50 | FRBERE (2) S FETR
101/12/31~ X
21 4k 20 A O NTEI WA
1 02/01/06 B RAEEHRE (3) oS FER
102/01/07~ e
B 02/01/13 AR A
ARER
wEXE | T BYK
AHIERHAAET, HMAERAARFTOELZER,
oH ek

2

\\\Xr
<l
bull™
Sher

#;ﬂii 8 h (AP SR g o TR L AR R)
LA 200 % @FEFE: 200 % SMEFE: 200 %
ook N
%ﬂﬂ*i O AFE 1200 %
oot 3y

&L (HprRE) 1200 %




"HEE A F IR ks Ben http://info. ais. tku. edu. tw/csp &9 Firie
s B F (% http://www. acad. tku. edu. tw/index. asp/) ®i+Fn & F3+ 4
B3 ZET f s e o
MABPEERENFL o FRYIERFT - » AR PEBAFE ML o
TEIXE3E2602 0A %50 F /%5 F

2012/8/15 19:50:24




