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This supbject introduces issues about how to start an enterprise, such as
business responsibilities, entrepreneurship, ownership type, operations
management, human resource management, marketing management, leadership
and finance management, At the meantime, this course will invite
experienced business managers and entrepreneurs to share the ideas about
creating a business. Students are required to attend seperate groups and
make business plans and attenden entrepreneur competition. After completing
this subject, students are expected to have abilities to create and manage a
business.
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| | BRARRASHERK Understand the contemporary 2 | ABCGHI
business world,
D | A ES T RRE Understand the important C2 ABGHI
issues of business
management,

3| B ARMBRLERZMAZE| Be able to discover and solve A6 BCGHI
bl the problems of business

management,

4| ARG BAFH B R B How to become a corporative A6 CDEGHI
team member,

5|28 wfTEl ¥ Understand how to create a A6 ABCDFGHI
business,
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Melissa A. Schilling (2010) Strategic Management of Technological Innovation,
K+ McGraw—Hill, Third Edition,
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