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The course will focus on how to explore opportunities of new business. The
course aims to cultivate students’ analyzing abilities on business management
and investment,
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101/09/10~
101/09/16

Introduction to the course and Starting a Business

101/09/17~
101/09/23

Franchises

101/09/24~
101/09/30

Family Business

101/10/701~
101/10707

Creating Business Plans

101/10/708~
101/10/14

Marketing Plan

101/10/15~
101/10/21

Customer Relationships

101/10/22~
101/10/28

Movie

101/10/29~
101/11/04

Real life cases

101/11/05~
101/11/11

Revision

10

101/11/12~
101/11/18

A E A

11

101/11/19~
101/11/25

Promotion Planning

12

101/11/26~
101/12/02

Product and Supply Chain Management/ Pricing




101/12/03~ .
13 101/12/09 Human Resource Management/Operations
Management
o] 10112710~ m \ .
101/12/16 | Finance Managemen
5| 10112717~ Revici
101/12/23 evision
| 101712724~ Movie,/Busi ol "
101/12/30 ovie/Business Plan Presentation
| 10112731~ Bui Dl D ot
102/01/06 | Dusiness Flan Fresentation
102/01/07~ L
18 B
102/01/13 AR A R
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Petty, Palich, Hoy, Longenecker, "Managing Small Business: An
%4+ A | Entrepreneurial Emphasis', 16th edition, South-Western
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