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Electronic commerce(EC) describes the manner in which transactions take
place over networks, mostly internet, This cource introduces the concept of
EC and how it has the impact on a significant portion of the world,
including developing countries, affecting business, professions, and people,
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1 |REATMETHHZAAMA L| Introduce electronic commerce| 2 | ABCDEFGHI
FBDFERERFE MR A ZE | through the lecture and
Mo participate business simulation
to strengthen the concept of
EC,
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