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This subject is designed to enrich students' understanding of tourism
knowledge, including the tourism industry, tourism marketing, quality service,
service providers, transportation, accommodations, hospitality, destinations,
The economic, political, environmental, social and culture impacts on tourism
are also discussed,
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Cook, R. A, Yale, L. J. and Marqua, J. J. (2010), Tourism: The Business of
K+ Travel, London: Pearson. (3 #& X/b{X3Z)
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