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The modern enterprise is becoming more digital, thus this course provides
some important topics in managing digital enterprises. Topics included are:
e—business modelsretailing in e—commerce, B2B, mobile commerce, ELSI
issues,
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Electronic Commerce 2012: Managerial and Social Networks Perspectives,
ESEA RS 7/E, by Turban, King, 2012, Prentice Hall, ISBN:7777110514
TS http://digitalenterprise.org ( An open courseware by Professor Michael
Rappa)
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