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The purpose of this course is to introduce theory and practice of marketing
and public relationship management in the field of transportation business.
In the first half-semester, marketing management and public relations are
examined. In the second half-semester marketing management and public

relations problems are discussed and their linkages with current issues are
also explored.
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key issues,
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A AREH fundamental theories of
marketing management and
public relations,
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public relations case studies
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advanced research methods,
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A Framework for Marketing Management, Kotler and Keller, Pearson
Publications, 2011.
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