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This course aims to provide an interesting decision—making approach to
retailing, Through instruction and curricular activitilies to reflect how real
retailers view their customers and make decisions, it also imparts the basic
knowledge necessary for a successful career in retailing and related
disciplines.




ASARRE P IRE PR s AT P 4 AR L

-~ PR s (EH
(=) Made (Cognltlve M HC) 4R 1 Cl '"c'h’é ~C2 BfE~C3 st ~C4 » 47~
C5 T~ (06 £lid
(=) T4t ; (Psychomotor f§ #P)4AE# 1 P1 #% ~P2 4K & ~ P3 M= i -
P4 B i® ~P5 p & it ~P6 £]1F
() "H&y (Affective HAAAES AL =X ~A2 7 5~ A3 €A~ A4 3 -
AS Pt~ A6 B

CREPHRE TR T RO Y ) 2 ARk

() i%&ﬁﬁ%pﬁ&%ﬁ@wﬁ7rmﬁJ~rﬁﬁJ?r%%JﬁéB%%&’
ﬂﬁfiﬁfh%wﬂi $RC-P~AH A -3 o

(C)FHE "PHEAS ) 3162 8P THAEFEETT (bl de § o HEE %
HELC3-ChHCo5pr > 7 ZHEFNCOTT » B EFL P A ETR) -

(Z)F Ry m 2 AREPHRABEHELE T iODPwid ) cHARFPREHE
DOt G AR RIFEI IR T O Peeid ) e
(Glde s T a (o) Frwic 4 ) 7 ¥ A ~ AD ~ BEFpF > R|35#. 7] - )

, , N R el
5 #E P E(Y <) HEPE(E?) - -
2 PR B | () pr it 4
ROEF A RRETEERRHZ| To provide students with an 3 ABDG
Jr ik A interesting decision—-making

approach to retailing

KEIHRLRE > 2aE 2

g RE P T g o

RPEFERRETEERRIBE| 1 SE R R
ﬁ}%ﬁféﬁh %




AFARZ RFERF o AR EFER

R s BRERAANE R

> IRARLTF

FE AR

T

v 2y 7
7 Iﬁ

i

W R

ol

\'“%:
T
I
W

B F} & iF

Ol e O | @ e 6| & &

Jwe
b
i
B

=k

pHpdziz i

% (Subject/Topics)

B L

101/09/10~|
101/09/16 <

RALE R IREE R

i 8 5

101/09/17~|
101/09/23 | =

RAZ N Z A IRRA S

101/09/24~|
101/09/30 <

101/10/01~|
101/10/07 <

101/10/08~|
101/10/14 <

101/10/15~
101/10/21

101/10/22~|
101/10/28 <

101/10/29~ .
RE ML 3
101/11/04 | < = e

o M ek
DR EE

| O e g g 48

12 101/11/26~ }g@g&g{—&]ﬂaj%%ﬁ:(‘)

101/12/02




BT s s R R ()
| e s
| FoxR
o ] s g
o P g R
| | s

Fﬁd@;

AR EAR
wExRH | B, BHEHK

not decided yet

¥t it

\\\Xr
<l
Ty
Sher

airiti Books®E L& F &
McGraw-Hill¥ L& F &
T ETR R E Y URE AR

Friciv

o (A g S TR AR P et P E 2 AP B )
®LFE: 100 % @FHFE: 250 % GMFFE: 300 %
xr
TR kT 350 %
rTo @i () %
rf}z?**i # BT k%, fep thttp://info.ais. tku. edu. tw/csp & @ Rikie
4 =+ B F (% http://www. acad. tku. edu. tw/index. asp/) ®i+F & F3+ 4
9

?\? ;‘(l‘fuJ 1E\_)\0
XA B ER TS o BRKFE

TLGXB2M0001 0A

» % ;%&@A¥ﬁ’”%ﬂ%°
4F /£ 4F

3 2012/8/15  23:33:36




