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SERVICE SCIENCE AND MANAGEMENT
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Study the basic service concepts within a framework for managing services
both effectively and efficiently.

Integrate marketing, operation and human resource issues throughout the
class.

Provide student with a set of management tools to assist them to better
understand the fundamental characteristics of services.
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101/09/10~
101/09/16

Introduction

101/09/17~
101/09/23

Understanding Customers and Markets

101/09/24~
101/09/30

Collecting Customers Data

101/10/701~
101/10707

The Role of Technology in Services

101/10/708~
101/10/14

The Integration of Manufacturing and Service

101/10/15~
101/10/21

Defining Service Strategies

101/10/22~
101/10/28

Project Management

101/10/29~
101/11/04

Project Scheduling, Cost, and Risks I

101/11/05~
101/11/11

Project Scheduling, Cost, and Risks II

10

101/11/12~
101/11/18

A E A

11

101/11/19~
101/11/25

Facility Location and Design

12

101/11/26~
101/12/02

Forecasting
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B\ o200 | Scheduling
101/12/10~ .
14| o126 | Measuring Process Performance
101/12/17~ .
15 Quality Control Tools for Process Improvement
101/12/23
101/12/24~ . .
10| 1011230 | Managing Capacity and Demand
101/12/31~| .. .
7| 1ogs01s06 | Weiting Time Management
102/01/07~ s
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