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This course offers students opportunities to practice their
listening,speaking,reading and writing skills in realistic business situations
through discussing a variety of interesting business topics of each unit and
taking part in activities provided in each unit. Learning new words and
phrases used in business English, the students will built up their confidence

in using buiness English and will become more accurate in their use of
business English as well.
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101/09/10~

101/09/16 Introdution and Unit 1: Brands

101/09/17~

l01/00/93 | Unit 1: Brands

101/09/24~

lo1/0e/30 | Unit 9: Money

101/10/701~

Lo1/10007 | Unit 9: Money

101/10/708~

Lo/10/14 | Unit 67 Advertising

101/10/15~

L0109 | Unit 67 Advertising

101/10/22~

loL/10/9g | ORIt 97 Trade

101/10/29~

lou/11/0q | ORIt 97 Trade

101/11/05~

oy | Unit 100 Quality

101/11/12~
101/11/18
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101/11/19~

lo1ygs | Onit 107 Quality

101/11/26~

lo/12/0p | UMit 127 Leadership
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Bl o129 | Unit 120 Leadership

101/12/10~ N _ . .
14 101/12/16 Unit: Unit 13: Innovation

101/12/17~ ) . .
15| Loi/1203 | Uit 13: Innovation

101/12/24~ ) . —
161 01/12/30 | Unit 14: Competition

101/12/31~ ) . —
171 1020106 | Unit 142 Competition
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Market leader: Intermediate Business English, David Cotton, David Falvey and

%424 | Simon Kent, Pearson Longman.2005
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