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Business Russian II focuses on two aspects: the written part helps students
improve their skills in such things as filling in documents, writing business
letters and how to deal with variety business documents; the oral part is
designed to help students get better skills in many practical situations
(getting to know business partners, booking a hotel room, telephone talking,
etc) as well as offers students with the necessary skills to take part in
business meetings and negotiations,
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MEFEN, transportation processes and
so on, Russian business news
reading is good for students
to get the trend of business
conditions, Besides, introduce
related business Information
web sites and other
information channels will
enhance competitiveness of
students,
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