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The course will introduce marketing mix, including product, price, place and
promotion, Through reading the textbook and seeing several videos, students
will learn how to do marketing management,
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| |BRARATSH 09 F R AT R W iR | Learn the definition of C2 | ABCD
marketing and the content of
marketing strategy

2 | BR AR L5 F he T HEAT AT SH A 52 Learn how to conduct a C3 | ABCD
marketing research

3| B ARALLRPR B 1T A B4 % # B8 E 17| Understand the differences c4 | ABCD

P NIE] between business and

consumer purchase behavior

4 | BB ATEE 0T 3 AL R & R Learn STP process in c4 | ABCD
marketing

5|2 FATHAA T E SR eE Learn product strategy in c4 | ABCD
marketing mix

6 | Z B AT A F A (B4 Rk Learn price strategy in c4 | ABCD
marketing mix

7 | B H AT ARG 638 88 R vk Learn channel strategy in c4 | ABCD
marketing mix

8 | B H T4 A P I RE RS Learn promotion strategy in C4 | ABCD
marketing mix
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n % (Subject/Topics)

101/09/10~
101/09/16

Course Introduction

101/09/17~
101/09/23

Lecture: Topic 1. Introduction to Marketing
Management + Video tape

101/09/24~
101/09/30

Lecture: Topic 2. Marketing Strategy + Video tape
/ Hand-in the Name list of your group & Decide
your group number

101/10/701~
101/10/707

Case 1. Google (Ch2) + Group Discussions + Video
tape

101/10/08~
101/10/14

Holiday (No class)

101/10/15~
101/10/21

Case 2. Starabucks (Ch3) + Group Discussions +
Video tape

101/10/22~
101/10/28

Case 3. Coca—Cola vs. Pepsi (chb) + Group
Discussions + Video tape

/




101/10/29~
8| LoL/1L/04 Case 4. Hewlett—Packard vs, Dell (ch6) + Group
Discussions + Video tape
101/11/05~
9 WL/ Case 5 .Boeing vs. Airbus (ch7) + Group Discussions
+ Video tape
101/11/12~ Sy
O 011118 At
101/11/19~ , . .
11 Case 6. McDonald's (ch8) + Group Discussions +
101/11/25 X
Video tape
101/11/26~
12 101/19,/02 Case 7. Harley—Davidson (ch9) + Group Discussions
+ Video tape
101/12/03~
Bl oi/12/00 Case 8. DaimlerChrysler (chl3) + Group Discussions
+ Video tape
101/12/10~
14 Case 9. Euro Disney (chl5) + Group Discussions +
101/12/16 ;
Video tape
101/12/17~
15| 0112793 Case 10. Nike and Reebok (chl9) + Group
Discussions +Video tape
101/12/24~
16 Group Presentation about the Final Report:
101/12/30 Groupl~4
101/12/31~
17 Group Presentation about the Final Report :
102/01/06 Group5~8
102/01/07~ aps
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