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The course introduces basic concept of business operation, from the
introduction of business environment to cases analysis,




ASARRE P IRE PR s AT P 4 AR L

- R R GEE)

(- ) Mzuae, (Cognitive MACHER 1 Cl =R ~C2 Bz C3 * ~(C4
Co ###~C6 £l

(=) T4t ; (Psychomotor f§#P)4Es 1 P1 #% ~P2 45 & ~P3

P4 %4k ~PH p H it ~ PO

(z) "H& 5 (Affective MAAARE T Al &2 A2 F A3 £40 - A
A5 poiv A6 F B

CRERERE TARA S T RO 4 ) 2R
()i m g P iRA e kn iz M, ~ THE & THL
HEETRFPEELHFRC-P-ARY -5 o
(COFHETPEAE S §1-62 558 WHAEFHEETT (5l4e 3R
HRELZCI~CHCo7pF > R ZECOTT > B FL PRk
(Z)F k7t AREPHRABEELE T Dt ) - HARE
DR Pee A G B RITEA S T k(D) Pw R 4 o
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

2

BT
£liE

o 2R~

it p K

—%FFB’}:%—%]%»J
)0
2 S

B , , , L AP B

5 #FE PR 2) #E P E(E?) - -
2 PR 5| (P i
1| EZ2AEHRHDERS KL A& 49 T | Developing students' basic c3 | ABCD

fi B 3 SR understanding about IB and
business operation,
KEPERZ KT Z2HFE 2

S , T , s o O

B KE P& Er At FE T E

|3 EZAHDERZ AR FNT | #1F MELPpER ~E ~ Tk

fif B39 AR e}




AFARZ RFERF o AR EFER

R EREAAZ R 2

> IRARLTF

FE AR

Sl o1 O | & | ¢ | &

p P43z n % (Subject/Topics)

101/09/10~

101/09/16 Objectives of Business

101/09/17~

l01/09/23 | Business Environment

101/09/24~

) . ;
loi/0es30 | Why is the US. an Economic Success?

101/10/701~

101/10/07 Global Competitiveness

101/10/708~

101/10/14 Starbucks Expansion

101/10/15~

o021 | Top US. Ethical Issues

101/10/22~

101/10/28 Factors Influencing Managerial Ethics

101/10/29~

101/11/04 Basic Forms of Business Ownership

101/11/05~

LA Basic Forms of Business Ownership

101/11/12~
101/11/18

A E A

101/11/19~

i | SWOT Analysis

101/11/26~

w120 | SWOT Analysis




101/12/03~

13 i
101/12,/09 Management Pyramid
101/12/10~ .

14 How to Make Jobs Fit Your Company
101/12/16
101/12/17~

s . ..
L01/19/23 Tips for Motivating Employees
101/12/24~

16 i i
L01/12/30 Marketing Strategies
101/12/31~

17 i i
102/01/06 Marketing Strategies
102/01/07~ .

18 t XA
o | PRE AR
TES

ARER

wEXRH | T B

Understanding Business
EARZ i X

2

\\\Xr
<l
pul"™
Sher

L‘;// S g PRSI N A2 1 2 = =20 27 W 5 4 =
*gg* B (AP R P T 2 R D)
®LFEE: 200 % @FEFE: % @BFFE 300 %
ook o
TR emRFE 200 %
rTo @ L1t (presentation) :30.0 %
" A F ™ k) $u o http://info.ais. tku. edu. tw/csp # o it
L B F (% http://www. acad. tku. edu. tw/index. asp/) &®i+F "HwF3+ 4
oA ramim, e o
MABELRZDFTL FRYDERPE - HAEBEB AT LR -
TLEXBI1MO086BOA 4 F /x4 F 2012/8/15  23:25:56




