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Provides a comprehensive, historically based introduction to mass
communication research, With examples, graphics, and other materials to
illustrate key approaches, the text traces the emergence of two main bodies
of mass communication research —-social/behavioral and critical/cultural-
—and concludes with a discussion of how these two traditions support the
media literacy movement and might be combined to produce a new approach
of mediated communication,




AFAREPHREP R & LD 4 fpRE

- PR a(EE
(=) Tz (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
A5 pit A6 OB

CRERERE TARA S T RO 4 ) 2R

() x%%ﬁﬁ%@ﬁ»%ﬁ%wﬁ7rme~rﬁﬁJﬁr%%JﬁéB%@a’
ﬁﬁiﬁ?{? PR REC-PAR Y - 58 -

(C)FHE "PHEAS ) 3162 8P THAEFEETT (bl de § o HEE %
HRIZCI-CHCop» R EANC6TF > i B P HEAEETR) -

(ZHR R m A REPERABHERE T (DR ) - EARKEIHREFHE
DR Pee A G B RITEA S T k(D) Pw R 4 o
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

J23 , , ) ,, AP B L
5 #E P& <) #E P E(E?) - -
o BARA 5| k(PP 4
1|13 %fﬁii-’}éﬁkaﬂ' TO STUDY C4 ABEF
2.3k L 3s BN 2 E A | COMMUNICATION
#g RESEARCH

TO STUDY MEDIA

KEIHRLRE > 2aE 2

5 5% P P g
11&%%%mmkio iR s it F T R R | WE R F T
2R LB BENEFENZ R EA PRI

o




AR KT E R B ARREARF R

R EREAAZ R 2

> IRARLTF

FE AR

FiEn

C s
A 1

y

) sl

ol

\'“?i
T
I
W

Byt iE

254

¥ k&R £

p P43z % (Subject/Topics)

=

101/09/10~

ovosts | A RT BB (1)

101/09/17~

ooase | BABFRRT S (F)

101/09/24~

£ 22k
oeese | BEEERSIHOE (1)

101/10/701~

£ 2L B B 25 3k
101/10/07 BREER AL (T)

101/10/708~

oo | REFEHE (E)

101/10/15~

e | RESIHRE (T)

101/10/22~

outes | XTEFAR (B)

101/10/29~

oo | XTEFR(F)

101/11/05~

2k
101/11/11 Az

101/11/12~
101/11/18

AR

101/11/19~

101/11/25 W&o AT (-J;)

101/11/26~

oz | BEAH (F)




101/12/03~ I
B o1/12/00 MERAE (L)
101/12/10~ I
M 0112716 MERE (T)
101/12/17~
b /\
B 0112723 & (B)
101/12/24~
I /\
16| 01/12/30 1B PN (F)
101/12/31~
e24
7\ 020106 B
102/01/07~ -
8 02/01/13 AARAAA
e FEhaRS |
2 ;%(}.@
ARER
KEKHG T, B
EEFEE (2004) ., (BHeHE2HETEY (FAk) . xR, (R
S+ Z Babbie, E. (2001). The practice of social research., Belmont, Calif, :

Wadsworth.)

\\\Xr
<l
pul"™
Sher

2

®LFE: 150 % @FEFE:250 % @MPFE: 250 %
~ ;“i . o
f?ji O KRFE 350 %
T | e () o
TH3 4 4978 % 4% $u http://info.ais. thu edu tw/csp & ¢ Fib
g ¥ B F (% http://www. acad. tku. edu. tw/index. asp/) &+ F " HwF3+ 4
]

%\*%IE_,?“_&}LJ 3@)‘ °
MABELRZDFTL FRYDERPE - HAEBEB AT LR -

TAIXB3A2673 0A

4 F /x4 F 2012/8/15  23:46:29




