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This course introduces the methodology of product design and development,
which integrates prospective points from sales analysis, industrial design and
manufacturing, Real world industrial cases are used in the course to describe
and explain each stage of the design and development method. Students are
required to develop a product concept by using all the methods learned
from the class and present them as a term project in the end of the course,.
Finally, modular designed style makes this course suitable for MBA,
industrial design and engineering graduated students,
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1 | BAENT B E B EF)F, 44| Students may understand the 2 ABCDEF
wiF PR, procedure of product
development project, and its
organization and implementing
steps.
2 | B AR T M an (T AELBEE F K| Students may understand and C3 | ABCDEF
FE B E A, BFEHBRX A know how to generate
ZF B, product concepts by
executing data collection and
concentration based on
customer’s voice,
3 AESY T MR E v 5@% #4249 2% 31| Students may understand the 3 ABCDEF
#E]F%ﬁaizé @/‘l% T3t %‘é J| product design related issues,
B, BRAXFRIEME A FX| such as, industrial design,
TF= HETEE, design for manufacturing,
prototype design, and robust
design and know how to
perform them,
4| B2 AGE T MR A% B BYEHEH| Students may understand the Cl1 ABCDEF
BREEME R E L, 154 E % H| meaning of patent and
70k A8 ) 0Y 2] B 42, intellectual property and their
basic building blocks. At the
end of the course, students
should also know how to
create and analyze a patent
roadmap for a product,
5|2 A RS ER TS E s 21 B 3 | Students can implement their P6 ABCDEF
Tk, BATRHEEEE, YA learned skills to execute a
FEE RS R ERE. product development term

project and present their
results in the end of the
course,




KEPIRZKE 283

SR R E

1=
i wE P KE 2 o
|| Z2AGEMTHRESRBEIZ T, ML 3t - Hh 717 FIT~4R2 kAR
wE VB,
2 f‘%’—’iﬁ%%?ﬁﬁﬁvﬁ%ﬁlﬁ ABEEE K| #3437 0F FIT~NFL P AR
FE RS E A, EEFHBKWGR
25 B,
3| FEENTMESHFBRABIS Hh -~ PHT R0 9 o R IR
m%&% @AL% e %Eﬁ%@@L
EOEF, RAXFRERERTX
2 FTETE,
4| BAERBTBEAN Y Z0FEMHNY| 3 %~ 53 FE~3RE AR
%%@E%&%%,ﬁﬁﬁé%%
?*H%*Elféﬁéﬁ%ﬁ B 42,
5 BES RN PR 2 E S s LB 2| 9 17~ 53~ BRI FIE~FE - AR
fé HAT R %3%#% %
*Wémﬁﬁﬁﬁﬁ
AR RO KT B ARREA S F AP
AL BREArFREP R A N i 2
s g v FAiER Y Nl AE o NP LITHA > B A ER
i A OB A MReh i pooeaE T -~ & v
’ %éﬂb l;/~ /~(§-—\ fp;”bi/é\lf%i #E}ao
. by = s DRE S R FEY TAMK FHELE A s
iiﬁ}:@i?}ﬁﬁ \3%@— @’},— ,Ela‘:.éﬂ‘o
g g GTPEALE  FH SR BRE RN EF Bk ko FE
FRAREAAEE 2B ALY R RIS B
TR f%%f“ A diEee A B RN &

PR fow 2 LB E E A -

® | 6 & & O e o

L , AATIRA A FIRAAPEY o HEFE P A S AR
A fRRABTY ﬁﬁJaﬁ%KE gy i mRE e
e e s . AWEE FE - AT AR g iEH ATE A R
l?%ﬂzﬁjm%ﬁ*d— 3 JJ" jr‘;:ﬁ*/j_ﬂ: “AF o
N LHERREC AR FREIEAE  FERIEFF LR
@FZ‘ (R A A %Jta‘, %léﬁj,@ﬁ,——g‘-i_{o
) g B W /‘ ne ':':;E, &B&L‘:}':/Bﬂc}::’b
LA B RERS v %%%ﬁfﬁ‘%%é@?“ PR AR R G
ﬂxmﬁ ﬁ%#ﬁﬁo
F%( )i z\
;( p 4=z n % (Subject/Topics) #ir
101/02/13~ " o oo .
Y 1010219 JE o B 2 W A RARAZA ]S Chapter 1
101/02/20~ .
)24 \=4 5 SN
21 101/02/26 JE oo B A2 9L 4 K Chapter 2
101/02/27~ .
v AN\ gz
31 10103704 RLECE LENES Chapter 3




Vi | FREPEE Chapter 4
S ovons | K SRAEHIE Chapter 5
6 ﬁjgzgiw A E A Chapter 6
v | B Chapter 7
8 ﬁjgijgzw BRI Chapter 8
ooy | A5 Chapter 9
1o 1O g kB - AL
H ﬁjgijzzw T EX Chapter 10
12 EjE:EEN =g W ekt Chapter 11
3| T ) s Chapter 12
4 o | E SRS Chapter 13
15| VO g gt Chapter 14
6| g | B EE RS Chapter 16
| OV s g e A1)
s 0 s g g (2)
B BHMERHESET A ERBASOET, RARREIF»OED,
ARER
wEXE | T KK

&4 #wir, K. T. Ulrich/S. D. Eppinger, #%&#& X%, &zBF/4%
settah | AR

\\\Xr
<l
Ty
Sher

2N

# & % ¥ (New Products Management, 8e, Merle Crawford and Anthony Di
Benedetto), ¥3EI4 %, F & b

%“ngi (AP e T pa (v 2 AR Y)
LA 200 % @FEHFE 100 % @MPFE 100 %
s ok -
f?%f O AFE 1200 %
P x

Ot (EeMBEZEE) 1400 %




"HEE A F IR ks Ben http://info. ais. tku. edu. tw/csp &9 Firie
. B F (% http://www. acad. tku. edu. tw/index. asp/) ®i+Fn & F3+ 4
l% I %\ ?IE':,? ,.l‘be 3@—7‘ °
MABHEIREDFTE oY IERPFT A PR LA FE LG -
TMGXDIM2056A0A %5 F% /x50 F

2012/4/17 13:21:22




