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Marketed politics: a sign of the end of the representative government as we
know it or the latest and greatest innovation in linking the public with its
political leaders. You will be encouraged to think about these matters but
will also, hopefully, gain some expertise in how to do political marketing as
well, All assignments but the exam are team based in order to reinforce the
value of and build skills in team based work because much of life in the
modern professional world is team oriented.
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Edward Bernays and Mark Crispin Miller Propaganda
K+ Daniel Boorstin The Image
¢ Drew Westin The Political Brain: The Role of Emotion in Deciding the Fate
of the Nation
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