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Based on the theory of game, this course will anylyze firms' strategic
behviors in the different market structure,
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101/02/13~
1 Basic Concepts of Game Theory (Tirole, Ch.11, pp.

101/02/19 423-459) (1)

101/02/20~ .
2 Basic Concepts of Game Theory (Tirole, Ch.11, pp.

101/02/26 | 03”420 (11 )
3| 1OV022T~| o e Period Model (Tirole, Ch.5 209-238)
tot/pa/g | SIETE TEHOT AOGET LOTE, ALS DD

101/03/05~ “ .
4 Levitan, Richard and Martin Shubik, Price Duopoly

101/03/11 and Capacity Constraints,” International Economic
Review, vol13, no.l (Feb 1972), ppl11-122, (Tirole,

5.3.2, pp.214-217, and 5.7.2, pp 228-232),
101/03/12~

5| Lo103/18 | Multiperiod Model (Tirole, Ch.B, pp. 239-262).

101/03/19~
6 Entry and Accommodation (Tirole, Ch.8, pp.

101/03/25 395-337).

101/03/26~ )

7 101/04/01 Fudenberg, Drew and Jean Tirole, The Fat—Cat
Effect, the Puppy-Dog Ploy, and the Lean and

Hungry Look,” American Economic Association
Papers and Proceedmgs May 1984, pp. 361-3686,

101/04/02~ . )
8 Information and Strategic Behavior (Tirole, Ch.9, pp.

101/04/08 | a7 g7

101/04/09~ “r .. . .
9 Milgrom, Paul and John Roberta, Limit Pricing and

101704715 Entry Under Incomplete Information: An Equilibrium
Analysis, Econometrica, vol, 50, no, 2, March 1982,
pp. 443-459,




101/04/16~
101 01 /04/99 Econometric Studies(Tirole, 6.3.3, pp. 251-252 and
262-265).(Tirole, 7.5.1, pp.296-298).
1| 101704723~ Th t the Fi vl 54-50
101/04/29 eory of the Firm (Tirole, pp. ).
101/04/30~ . ] ]
12 101/05/06 Vertical Integration (Tirole, pp.21-34)
101/05/07~ ]
13| 1010513 | Monopoly (Tirole, Ch.1, pp. 65-87)
101/05/14~ . - _
14 Quality Assurance and Advertising (Tirole, Ch.2, pp.
101/05/20
95-115).
101/05/21~| _ . o ) '
150 01/05/27 Price Discrimination (Tirole, Ch.3, pp.133-168).(Tirole,
3.3.2, pp148-149)
101/05/28~| .. . ]
16| 0 0ssgs | Ti€—in Sales (Tirole, 831, pp.142-148; and 3521,
pp.159-160)
101/06/04~ - .
171 Jo1/08/10 Manufacturer Control of Distribution Channels(Tirole,
pp. 185-6 and 193-8)
101/06/11~ j . ..
18 101/06/17 Helpman, Elhanan, Innovation, Imitation, and
Intellectual Property Rights, Econometrica, vol. 61,
Nov 1993, pp. 1247-1280.
2 s
AELER
REXH | (&)
Jean Tirole, The Theory of Industrial Organization, M.I.T .Press,
Fitee
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