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The concept of policy marketing refers to the application of business
marketing to policy planning and implementation. The purpose of policy
marketing is to reach compliance agreements with the target population by
propagating relevant information to policy stakeholders. This course first
introduces key concepts of business marketing. Considering notable
differences between government and industry, we then turn discussion to
how the theory of business marketing can be applied to the arena of public
policy.
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1| GEZAERMTHMSY T M to increase knowledge on key| (2 | ABCDEF
concepts of marketing

2| EBAREBCRITHOEIFMEA| to develop the capacity of C6 | ABCDEF
applying the theory of policy
marketing to practice
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1. This syllabus is subject to change.
%7@: 2. Please turn off your cell phone during class,
ES ?,i 3. Students will be called upon to answer questions, Class participation may
be taken into account if a student is on the margin between grades.
4, If you need to make up the exam, advance notice with a legitimate
excuse and proof is required,
5, If you are caught cheating on an exam, you will fail this course, no
exceptions,
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**Other required readings will be posted on my Teaching Support Platform:
http://tsp.tkuedu.tw/
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