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The course will provide students opportunities in developing knowledge and
skills needed to enter the field of cruise operation. Topics will cover curise
program, service, facilities, and social justice issues.
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o |B Hpdzsz n % (Subject/Topics) % ir
101/02/13~
1 101/02/19 Introduction of course, instructor, syllabus, and
classmates/ [What] Contemporary cruise operation:
Industry, history, market, brands
101/02/20~ . . . .
2 101/02/96 [What] Contemporary cruise operation: Industry, Mancini (2004)
history, market, brands Chapter 1 & 3
101/02/27~ . . .
3 L01/03/04 [Where] The anatomy of a cruise ship: Styles, size,
staterooms, deck and others/
101/03/05~ .. ..
4 Who's who in cruising Mancini (2004)
101/03/11 Chapter 5
101/03/12~ .. .
51 lo1/03/18 [Where] Maritime issues and policies; Cruise
geography (I): North America
101/03/19~ ) .
8| L01/03/25 [Where] Cruise geography (II): Europe and Others Quiz
101/03/26~ ) . ..
7 [What] Profiling the Lines Mancini (2004)
101/04/01 Chapter 8
101/04/02~ - .
8 101/04/08 Profiling the Lines
101/04/09~ . ) . .
9 [How] Working on board, cruise etiquette Kline (2002); @i %
101/04/15
Chapter 8
101/04/16~
% X 3
10 101/04/22 At
101/04/23~ . . .
11 [What & How] Selling cruises: Marketing, groups,
101/04/29 ; ; . :
and incentives/Fieldtrip




101/04/30~
12 [What & How] Managing facilities Gibson (2006). Chapter
101/05/06 9
101/05/07~ ) ) . . . . .
B3 010513 Tentative site visit (actual date may subject to Mancini (2004)
change due to logistics) Chapter 9 & 10
101/05/14~
14 [Why] Health, safety, environmental, and social
101/05/20 .
responsibilities [documentary]
101/05/21~ W oy
Bl o1/05/27 FRAAR
101/05/28~
16 -
101/06/03
101/06/04~
17 -
101/06/10
101/06/11~
18 -
101/06/17
o The class plans for an actual visit to the cruise ship at Keelung Harbor,
i Personal cost will be approximately NTD80O (meal & fair).
ARER
KEXH | B, PR, HLE(site visit)
Mancini, M, (2004). Cruising: A Guide to the Cruise Line Industry. Clifton
¥ skh Park, NY: Thomson Delmar Learning. ISBN 1-4018-4006
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3. Klein, R, A. (2002). Cruise Ship Blues: The underside of the cruise ship
industry. e-book link: http://infolib.tku.edu.tw/ebook/redirect.asp?
bibid=582405 full text

4. Klein, R. A, (2008). Cruise Ship Squeeze: The New Pirates of the Seven
Seas. New Society Publishers, 978-0865715226 (Reserved Book)
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