A F 1008 &R Y 2F Y Pk 4 4

gﬁjﬁé i'{éﬂ}ﬂ <& o 3 N=3
ES i Pk EAS
HKEF | CHIA CHUN WANG
TOURISM INDUSTRY ETHICS
BEEr A .
F’a % & FJ* \:’% e H N
-FF‘:%(,:‘.. jﬁ\‘*l R 2 E%,P 3%’4‘7
TPVXB4A P

o (o) & oT O O

BALRERL A 2B EAEFEAA o
LETRZERLE XA -
2.1 T ERSARITE S A LA o

SEAEAHMN B E XE®2 g ELFTL A o

OGS DI LN PO

FABEY DR -
F AT E fRAR AR i 4 o
FREFS LA
B R JRIMEA 2 1 IFR R o
53 RERA LS E
FORERE R AR o
FAREEBIRE TLa S .
FRIFTEAIR a4 -
L

e FiEzEE o

TommoUOow
|

»—‘
Nt

ARBRACEL LR IEFEORE P, LERBERRZIBA AT EZEER
@, HAEEGEENER, ML, RREBE, FTHARNLERAL S, HE 4L
REGEERADERR PN ZTEN  ERZEREANGTHALTHOIHEEE, &
BPERMERZERLEGREZRFERE),

HALH A

This course discusses the decision making of ethics facing the complex
business environment; The theory of ethics, concepts, and decision—-making
process will be integrated with case studies to provide students an overall
framework for the text; Updated cases and issues will be discussed in class
to reflect the latest in the global business environment,
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1| THLEEREZZT R Understanding the meaning of | (2 AE
business ethics
2| T BAe AT AR R Understanding the process of ol ABE
decison—making for business
ethics
3 am s A EMEMEEZE Strengthening the ability to C4 ABE
analyze individual cases
involing business ethics
4|5k A RR Y HEEMZAE Strengthening the ability to c5 | ABE
self-reflection through ethic
review
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