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This subject introduces issues about how to start an enterprise, such as
business responsibilities, entrepreneurship, ownership type, operations
management, human resource management, marketing management, leadership
and finance management, At the meantime, students are required to attend
separate groups and make business plans., After completing this subject,
students are expected to have abilities to create and manage a business,
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1| THRASBERSR Understand the contemporary 2 | AD
business world
2| THRLEREFTFRRA Understand the important c2 | AD
issue of business management
3| B EIRR AR EEE A2 AE| Be able to discover and solve c4 | AD
bl the problem of business
management
4| BB RATFO B IR AR B How to become a corporative A6 | ADE
team member
5|2 H e fTAIE Understand how to create A6 | AD
business
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Ebert, R. J, & Griffith, R, W. (2011, Business Essentials, London: Pearson

Yotk Education Ltd, 8th edition).
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