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The course provides an introduction to Cost & Management Accounting, a
field of business

which develops the financial and non—financial information necessary to
effectively manage the

firm or organization. The course builds on the foundation of strategic
management fundamentals, cost analysis,product costing, budgeting, and
responsibility accounting, The course develops the advanced tools which
include the JIT system, the target costing, the Balanced Scorecard System

and the managerial control system.,
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critical success factors in
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success factors in operational
and managerial control,
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1 01/02/19 Cost Allocation, Customer—Profitability Analysis, and
Sales—Variance Analysis (ch.,14)
101/02/20~ ) - .
2 101/02/98 Cost Allocation, Customer—Profitability Analysis, and
Sales—Variance Analysis (ch.,14)
101/02/27~
31 01/03/04 Cost—Volume—Profit Analysis (ch.3)
101/03/05~
4 101/08/11 Cost—Volume—Profit Analysis (ch.3) Inventory
Costing and Capacity Analysis (ch.9)
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31 101/03/18 Inventory Costing and Capacity Analysis (ch.9)
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6 1010325 | Determining How Costs Behave (ch.10)
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7 101/04/01 Inventory Management, Just—-in—Time, and Simplified
Costing Method (ch.20)
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81 101/04/08 Administration Learning days (Spring Vacation)
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9 101/04/15 Strategy, Balanced Scorecard, and Strategic
Profitability Analysis (ch.13)
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W 010099 | Pricing Decisions and Cost Management (ch.12)
101/04/30~| _ . . o
12| 010506 | Pricing Decisions and Cost Management (ch.12)
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14 Decision Making and Relevant Information (ch.11)
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15 L01/05/27 Management Control Systems, Transfer Pricing, and
Multinational Considerations (ch.22)
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16 101/06/03 Management Control Systems, Transfer Pricing, and
Multinational Considerations (ch.22)
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17 L0L/06/10 Performance Measurement, Compensation, and
Multinational Considerations (ch.23)
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Horngren, Datar, and Rajan., 2012, Cost Accounting: A Managerial Emphasis,
24 | 14 Edition. Prentice-Hall International, Inc
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Carter. 2005, Cost Accounting .Custom Publishing.
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