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The purpose of this course is to introduce innovative marketing of
transportation service industries, In the first half-semester, major marketing
topics of these industries are examined, Marketing innovation of
transportation services are discussed through case studies, Besides
introductions of innovative marketing know-how, this course also wants to
empower your ability of self-marketing in the future career,
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1 | B A fE5 R E ¥ 09174538 # | Students may understand 2 | AB
various transportation
marketing topics.
2| B AR T MBITHE K AL A | Students may understand key 2 AC
concepts of marketing
management,
3| 2GS T MRE R E EIT4H 493N Students may understand 3 AC
14 34 transportation marketing
development and trends,.
4 | B AR T BAFHELDS/AERE ¥ | Students may understand C4 AC
TS AR B transportation marketing
issues supported by
innovation theories,
5| B AR ETHER E XA #H174H| Students may conduct C5 ABCD
EXUEE 0y transportation marketing case
studies,
6| FAEMRS T MATEMZ AR & | Students may explore c6 | AC
advanced research methods.
7 iﬂf’ﬁj“‘iiﬁﬁéﬁﬁ-‘é ¥ 81# 4745 % ¥ | Enhancing students’ ability to 2 ABCD
F L BREED read technical English
especially in the field of
transportation marketing,
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Lovelock & Wirtz, Services Marketing, 5th edition, Prentice Hall, 2009
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