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This course intends to develop students' skills of listening, speaking, reading,
and writing in English through a variety of business-related subjects such
as corporate governance, power, e—marketing, and misconduct, It aims to
build students’ confidence in expressing themselves correctly and fluently,

and enable them to become effective communicators in their future business
careers,
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1|a. KT A543 XL @ R B A a. Exploring various aspects 3 AB
f&é@ NI DR of corporate governance
b. N4BH R+ K 93404 T mk | b. Introducing vocabulary
é’J @%,éﬁﬁ%ﬁkmo items formed with adjective
c. rH NG LB EFEHFL % | + past participle and business
#a, idioms
c. Discussing the issues of
corporate governance and
executive pay
2 |a. FETHEA 148 if%ﬂ’ﬁ‘éé’]%é%/z} a. Exploring the concepts of C3 AB
b. ML B A= put’ & B #9 8 power and leadership
Bl b. Introducing word
cEtmME ) Bs 4AE 09 {E A 4% H| partnerships and phrasal
% RA, verbs beginning withput’
c. Discussing issues such as
power politics, and leadership
qualities
3 |a. o1 e BUE A B de AT 2k 8 & ¥ 174K a. Discussing how digital 3 AB
JE onAe IR FS 69 7 A, technology has changed the
b. #F:TGoogledm T4 & E 4 = way the businesses market
¥ BRAREFEHMITH. their products or services
b. Exploring how Google
developed its advertising
business, and email marketing
4 |a. T AAEPE AL T A4k | a. Focusing on white collar C4 AB
ﬁfﬁ D’F}ik hB %, crimes such as tax evasion,
b, T EGHEZ T M, fraud and money laundering
b. Exploring the importance
of business ethics
KEPIFR2ZHKE I ZHEFE D2
B

5 ERS e e e A




1 a. %?:33‘/&%5@&%%%1% B K B A i~ sk =
i%aﬁ
b, 27’9?//\ €J+1Va:— A 4B B T A,
élj j% ﬂﬁ%}&uﬂ?o .
c. FMAB)BHEBAFTEHLZ K
#8
2 a %ﬁiuﬂﬁﬁ é’@”ﬁéﬂ'ﬁtéﬁﬁimo ECR =3 FiT~ FEREAR
')-‘r N HBFE BT A B put B B )
s
C.3T3 ﬁii‘lﬁi/é‘ AEEEHBAGE
‘d’?ﬂi%o
3 |a, oF5m Bl Fh e 1T 2 B 4> 3 AT 4H) A ECR =3 FE~3RE ~ kAR
& oo fe R B 77 Ko
b, #F:TGooglem T3 R R & F
¥ RANRE T 4TS,
4la, MG AMBRNRET AR | B A6 FiE~RE EX XS
R KBE,
b, AL EME2FEM,
EE T ST T2 BN PN B SRR
RirsBREAAELZE PN A R E
s g . AAER Y v FAE S NBELEERAN > B A ERE
4 Fidad B AEEd ;‘_,,;»54 E S 1 IEE PR i
O fR A B2 AP S KRR
= o - R -F?‘F‘u, o
‘ P PEALE C FLE S SRR UL EFEA R FE
O WREAREAEEE é%ﬁkéggg e ¥
EFFIES A REST P F R b HREF B E N
3] N /L ;% 73 I g O
O BV ERRRAR R ey 2R BEF R o
N -z , AR I ADRY o fEEE R AT A hRAE
& AT EEAREY ﬁﬁi,géﬁj “ﬁﬁﬁﬁ°ﬁ
; —_— o AEWEFoF M AR R T B TR R
‘ l@*ﬁﬁjﬁ:ﬂ%ﬁ*i# 3% J}le:ﬁ LFF’«RFE F’E\ P -
ERRFHFe AR FEMIFALE  FEALFF QR
O BBEFE G R 38 gﬁ%iﬁ fﬁf‘fai\? o §
¥ s . YHRBFRENT 2 b A on > FRBABETRER
& PEEEZBIELY DA meE
ELARIIE A -8 T Ao e
f§ pHpdezz n % (Subject/Topics)
101/02/13~
U o1/02/10 Governance: Taking charge (Unit 5)
101/02/20~
20 oL/02/%6 Governance: Taking charge (Unit 5)
101/02/27~
31 LoL/03/04 Governance: Taking charge (Unit 5)
101/03/05~
4 L0811 Governance: Taking charge (Unit 5)
101/03/12~
S| LoL/03/18 Power: Power brings responsibility (Unit 8)




101/03/19~ . - .
6| LoL/03/25 Power: Power brings responsibility (Unit 8)
101/03/26~ . - .
7| LoL/oasol Power: Power brings responsibility (Unit 8)
101/04/02~
8| 101/04/08 HOLIDAY
101/04/09~
N LoL/ow1s Power: Power brings responsibility(Unit 8) &
E-marketing: The ultimate marketing machine (Unit
9)
101/04/16~ 1
1 Jo1/04/22 At
101/04/23~
11 E-marketin: The ultimate marketing machine (Unit
101/04/29 9)
101/04/30~ ) . . . .
12 E-marketing: The ultimate marketing machine (Unit
101/05/06 9
101/05/07~ . ) . . .
13 E-marketing: The ultimate marketing machine (Unit
101/05/13 9)
101/05/14~
14 L0L/05/90 E-marketing: The ultimate marketing machine &
Misconduct: White collar fraudsters (Unit 11)
101/05/21~| _ . . ) .
15 L01/05/27 Misconduct: White collar fraudsters (Unit 11)
101/05/28~| _ . . ) .
16 101/06/03 Misconduct: White collar fraudsters (Unit 11)
101/06/04~
17 Misconduct: White collar fraudsters (Unit 11)
101/06/10
101/06/11~ 1
81 101/06/17 WARA AR
o 1.Tardiness: Be punctual for class is essential. You will lose
2 S points for being late. 2.Absence: You will lose points for being absent, 3.If
AREIE you are absent for 3 times, you CANNOT pass the class. Show your teacher
your Proof of Absence(school business 2MB&, private business F1{&, sickness
Ja1R, death in the family $#1&) if you can not come,
Intelligent Business Course: Advanced Business English. Tonya Trappe &
Yot A Graham Tullis. Pearson Education Limited, 2011, (Available at Bookman

Books)
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