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The purpose of this course is to give students a conceptual introduction to
the field of statistics and its many applications,
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1 101/02/19 3 ;r—  Statistical Inference about Means and
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2 101/02/96 ¥ ;t— : Statistical Inference about Means and
Proportions with Two Populations
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13 121;2;;?? ¥ 755 53 : Multiple Regression
14 121;2:;;? ¥ 51 + : Nonparametric Methods
15 121;2:;;? ¥ 5t + : Nonparametric Methods
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Statistics for Business and Economics— Anderson, Sweeney and Williams (11th

¥ A edition)
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