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* What PR is / How PR works
* Brainstorming and thinking creatively
* Implementing PR strategy
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1 Ejgijizw Introduction

2 Ejgijzgw Ten things PR should never do
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4 121;22;?? Ten things PR should never do
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11 ﬁjgijzzw Knowing what to do in a crisis
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Public Relations, the Profession and the Practice, Otis Baskin and Craig
ot kA Aronoff, (Wm. C. Brown Publishers)
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Public Relations Kit for Dummies, Eric Yavebaum with Bob Bly, (Wiley
Publishing, Inc.)
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