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Consumption is a part of our daily life, everyone plays buyer's role almost
everyday, However, while dealing with millions of consumers, we need to
apply means such as analysing, probing, understanding and validating, to
know what's in consumers' mind, even more, to predict their reaction and
behavior, The class will be eventually in the position to manage customers'
need and expectation no matter what industry they work for in the future.




ASARRE P IRE PR s AT P 4 AR L

-~ PR s (EH
(=) Made (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
C5 FEE (6 £lid
(=) T4t ; (Psychomotor f§ #P)4AE# 1 P1 #% ~P2 4K & ~ P3 M= i -
P4 B i® ~P5 p & it ~P6 £]1F
() "H&y (Affective HAAAES AL =X ~A2 7 5~ A3 €A~ A4 3 -
AS Pt~ A6 B

CREPHRE TRERESs )~ T RO et g 2 Ap

( ViR B KE P RS B H 2 r;&fm s TE s TR e PR s
ﬁﬁiﬁ?{%ﬁ%ﬂi HEC-P~ARY -5 o

(Z)F R TP ks $1-62 53 FHEMEFEETT (bl4e 35 T o EE %
HEZC3~CHCompF > R ZHANCOTT » i B FLPHALTR) -

(ZHR R m A REPERABHERE T (DR ) - EARKEIHREFHE
DO A ) 3 P RITHES SR T ()P4 e
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

. , . - AP B
PRI A BERAE, FAEIETH| It's an entry course and aims 2 ABD
XA AEE WA F6H BEEE to lead non business major
W, TREETAGEEE R, students to extend their own

consumption experience to
understand collective
consumer behavior,

KEIHRLRE > 2aE 2

g wE P& T g o
EPIRANPIRAMRE, WA 3w PR E G RN B 1
%ﬂ%%i,ma%%ﬁ%@%ﬁ PN

o, THERITANEEDR




APAEL X P EHF @ AR AR E E P

310 G R AR 4R

CEESEEREE

E%Pﬁlhi.c N

ZRE R A

REAA S S A K e
@ FEinAmimigd FoRER P b EAE o NFHL TR BE L
ST frid 4 E s 1 ITE fpie
O R 8 F AT DFE~Z 2~ F B TAAHFL S T A E AT S
= T
® FERAKEAFHEE B PEALE R TR g R R A R R
BRRAFEY RBE PR 7 o
O BY vt aRERAE ERFE S A AESY AR B HEER B E W
ﬁ s J ol B R A RS % -
® ATREIHEY A fRp S FILA AR Y i RE R S AR
- frivd  BER LY i ERE -
& LFFRERAGL 'ﬁvﬁ’*f“@f ”’\*‘f”Fi‘ﬁ%’?ﬁi’é‘; ERNY SR
&
O

PglemiEd o hEoAf o
BB R LR L b E Al F B R E
I_wt_ ~ ;Ufa:' ~ %g;é‘f\?ll‘irav o
® ok E R £
i,t H w24 N . . o
~ [P E ARz f (Subject/Topics) #
101/02/13~| . o R L
Y 01/02/10 RAZ/FH A/ L RT KA, BREY
101/02/20~ ‘
SU 3B 2 B bl 5] 4= A Lol s
21 101/02/26 HEATAKE, ST NHE
101/02/27~| ) w .- . o —
3 ooz | P BitAmai - BEA
101/03/05~|  w ._ . o j
Yooy | HEITABGER - BA =
101/03/12~| ) w ._ . o
3| 101/03/18 HEREITAGEE - BA =
101/03/19~ ‘
Nk 4= Ak, _ 2 4 2 -
6 o032 | P kirhmail - SRBERE
101/03/26~| _ w ._ . N o 3
oo | BEITABGR - SIRBERE =
101/04/02~ ‘
Nk 4= Ak, _ 2 4 2 —
8 ovo0s | P kirhmall - IRBERE =
101/04/09~| W ._ . N o
9 L0L/04/15 BEITAEODEOE - 4R 2ERE
101/04/16~ N
10 101/04/22 AP AR
101/04/23~| )y ,_ o
W g | FERITABEER - B
101/04/30~| ) 4 ,_ e
2l e | BETABER - B =




101/05/07~| ), w ,_ . e =
Bl s | BETASET % - ZLEEAL

101/05/14~

A 2N

M 010520 AR IR RS R 4

101/05/21~| .« ) snsy
B\ 0105727 2 #ET SR

WOL/05/28~| \ \ ) g
1) Jo1/06003 | 7 AR/ AELIR 5

L0604~ ) )y
7 vorer10 | 2 AL S =

101/06/11~ .
B 0106/17 MR KA

ZEH%J:-u% %Z%i?ﬁ@%ﬁiﬁﬂ'éﬂ%, TIFAHEE 4 ﬁ%%%k%ﬁﬁ}, %ﬁtﬁ#%%

Y %%)%,‘,&;é;{{ LR RS, HLEPK %Hi}w%%ﬁi, e X R B i
AT | AR EERAE, S EE.
KEXAR %, B

EREEE, FHEFZE 20014, 7L

Yot b

\\\Xr
<l
pul"™
Sher

HEEHTOTHER, ZREH FEXHH F, 20004 7B HK

L‘F Y I8 2 N A 22 L& E at_ 22 W s 24 —
d ;g‘ (R 7 e e TR 2 SRR D)
®LFEE: 50 % GFEHFFE: 150 % SFFFE: 350 %
ok o
TR emARFE 350 %
PO | et (ERE®HE) 1100 %
P& F 4§32 %%, $u ! http://info. ais. tku. edu. tw/csp & d Kt
Y B F (% http://www. acad. tku. edu. tw/index. asp/) &+ F " HwF3+ 4
TS rgman, e
MARPErIRENFTL FRYDERPE > p A ERER AFE LA -
TAMXB2A3450 0A 4 F /x4 F 2012/4/18  15:41:59




