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Students will learn to use major sources for a variety of business
information in a corporate setting, a business library, or related business
information center,
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1 Students will be able to C3 BCDEH
research a company and its
related industries; present
the information in a well
written report using the
analytical tools introduced
during the semester
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101/09/19 Introduction
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101/02/98 Information Behavior of Business Professionals
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Competitive Intelligence: How to Gather, Analyse, and Use Information to
Move Your Business to the Top
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