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This program utilize textbook for basic theory study and through reading
HBR, TMCC case study for students to do practice. Our course purpose
integrated theory and empirical that objectives for students enter industries
application in the future,
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&, 3% 2 & ¥4 content example: technology
%& strategy, research and
analysis of industry,
management the high-tech
Company, and marketing of
high-tech products,
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