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This cause was design to cultivate students the following academic
capacities:1.to equip students with methodology in analyzing multinational
enterprise’s investment and management; 2. to analyze the current situations
of Taiwanese multinational enterprise’s investment and management in China
and other Asian countries; 3. to help students to develop their capacity in
design research program; collecting research data ; analyzing data and the
capacity of writing up their research project. Besides, this cause will be
taught in English, thus would help students to upgrade their English,
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1[4 Theory C4 BCDEF

2 | HF R R 5T Design Issue C4 BCDEF

3P REMEER RS Data Collection C4 BCDEF

4| D MEEA R E Analytical Ability C4 | BCDEF

5| B AR Data Analysis Cc4 BCDEF

6 | 5w L F VERY g Conclusion—Writing up C4 | BCDEF
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100/09/05~ .
1 100/09/11 Introduction
100/09/12~ ) . .
2 100/09/18 Introduction of Handbook of research in enterprise
100/09/19~ ) . .
3 Introduction of Handbook of research in enterprise
100/09/25
100/09/26~ . o
4 Theory, Introduction of Qualitative Approach
100/10/02
100/10/03~ . o
5 Theory , Introduction of Qualitative Approach
100/10/09
100/10/10~ . o
6 100/10/16 Theory, Introduction of Qualitative Approach
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7 Theory, Introduction of Qualitative & Quantitative
100/10/23
Approach
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8 Theory, Introduction of Qualitative & Quantitative
100/10/30
Approach
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9 Theory, Introduction of Qualitative & Quantitative
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11 100/11/20 Design Issue, Data Collection
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12 Design Issue, Data Collection
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13 oo/12004 | Analytical Ability, Data Analysis
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14 0o/12,1 | Analytical Ability, Data Analysis
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15 Case Design— base on students MBA research topic

100/12/18

100/12/19~ ) , '
161 . 00/19/95 Case Design— base on students MBA research topic
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17 101/01/01 Summary of Theory and Practice
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The Open University, edited by Roger Sapsford and Victor Jupp, "Data

%t A Collection And Analysis, Sage Publications India Pvt Ltd,1996,
TEEy How to do your Case Study: A Guide for Students and Researchers, Gary

Thomas, Sage Publication, (2011),

Quantitative Social Research Methods, Kultar Singh,Sage Publication, (2007).,
Fundamentals of Marketing Research, Scott M., Smith, Sage Publication
(2005),

Methodology for Creating Business Knowledge,
(3/e) (2009),

Handbook of research in enterprise, Kumar Sanjay,Sage Publication,2011,
Researching the Small Enterprise, Jim Curran, Robert Blackburn ,Sage
Publication, (2001),

Ingeman Arbmor, Bjorn Bjerke
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