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This course aims to teach students the theoretical concepts of industrial
economics, and to develop students the ability to do the reaches, This
course includes the following contents: Theoretical Background, Market
Structure and Organization, Technology Innovation and so on.
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2. To promote students to
have the ability to engage in
advanced researches,
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1 .
100/09/11 Introduction
100/09/12~ . ] _
2 100/09/18 Basic concepts in noncooperative game theory
100/09/19~ ]
3 Technology, production cost, and demand
100/09/25
100/09/26~
4 ..
100/10/02 Perfect competition
100/10/03~
5
100/10/0 The monopoly
100/10/10~
6
100/10/16 Markets for homogenous products
100/10/17~
7 . .
100/10/23 Markets for differentiated products
100/10/24~ ) _
8 Concentration, mergers, and entry barrier
100/10/30
100/10/31~ ) _
9 Concentration, mergers, and entry barrier
100/11/06
100/11/07~
10 1
100/11/13 Midterm Exam
100/11/14~
11
Lo/11,20 | Research and development
100/11/21~ ) L
12 100/11/97 The economics of compatibility and standards




100/11/28~ .
B34 00/12/04 Advertising
100/12/05~ . . .
14| 019/ | Quality, durability, and warranties
100/12/12~| _ . . . .
151 10071918 Pricing tactics: Two-part tariff and peak-load
pricing
100/12/19~| _ . . ) _
16 100/12/95 Pricing tactics: Two-part tariff and peak-load
pricing
100/12/26~ . ] . .
17 L0L/01/01 Market tactics: Bundling, Upgrading, and dealerships
101/01/02~| _.
181 01/01/08 Final Exam
ARER
KEXE | T, &R
Oz shy, Industrial Organization: Theory and Applications , The MIT Press
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