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This course explores creative strategies and issues of digital marketing.
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1 f’iiﬂbigﬁ‘f‘l A7 JE A #1547 45 89| Students can comprehend and c4 | ABC
(AN 32 analyze the core theoretical

perspectives and issues of

digital marketing,
2| BAERTERITHE RS Students can keep up with C4 D

the latest trend of digital

marketing,
3| R2ARLDERLITHAREE Students can design and c6 | ABCF

propose digital marketing

research project,
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100/09/05~ ] _
L00/0s/11 | COurse introduction
100/09/12~ ] . .
2 100/09/18 New Media and Marketing: Integration
100/09/19~ o
3| Loo/00/95 | New Communications Approaches
100/09/26~ . '
4 Loos10/00 | Media Synergies
100/10/03~ _ _
5 J0o/10/09 | S€arch Engines, Keywords Marketing
100/10/10~| _ . _
6| Loostos1 | Viral Marketing
100/10/17~ . ] ' .
7 100/10/93 Social Media Marketing 1: Blog, Twitter, Plurk...
100/10/24~ . ] ' _
8| Loo/10/30 | Social Media Marketing 2: Podcasting, YouTube...
100/10/31~| _
9 ooss06 | Midterm Exam. Week
100/11/07~ _
101 101113 | Word-of-Mouth Marketing
100/11/14~ i _
100/11/20 Online Game Marketing
100/11/21~ _ _
12| o/11/27 | Mobile Marketing




100/11/28~ ) ) .
13 L00/12/04 Online/Offline Integrated Marketing
100/12/05~| . . . .
14 L00/19/11 DigiMarketing: Social Issues 1
100/12/12~| . . . .
15 100/19/18 DigiMarketing: Social Issues 2
100/12/19~
16| | 00/19/95 RESEARCH PROPOSAL
100/12/26~
7| LoL/o1/01 RESEARCH PROPOSAL
101/01/02~| _.
18 101/01/08 Final Exam., Week
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