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INTERNATIONAL BUSINESS MANAGEMENT
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This course aims to introduce the topics of internationalization strategy,
international environments, business operations and functional activities of
multinational corporations. Students can understand and comprehend the
importance of international operations of contemporary firms, as well as learn
to formulate a properly integrated framework of international business. In
addition to by discussing real cases, the students also can learn the
practices of internationalization strategies and international operations of
enterprises,
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RN & AL E LS The introductions of
international business

100/09/12~
100/09/18

BRI % International environments
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MR SR ow& Bt B 81 B MR BE 4 Internationalization strategic
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X SR m& Bt B U1 B MR BE{F Internationalization strategic
alliance and international merger and acquisition
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Charles W.L, Hill (2009), International Business:
marketplace 7/e, McGraw—Hill.,
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competing in the global
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