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In the past decade, the quality of hi—tech products in Taiwan had been
recognized as a top level product, However, compared with marketing of
hi—tech product and brand building, we need more skillful and professional
person in such an industry. Within this course, we provide lecture,
discussion, and presentation to train student having the ability to think, talk,
and act on marketing management,
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In the past decade, the
quality of hi-tech products
in Taiwan had been
recognized as a top level
product, However, compared
with marketing of hi-tech
product and brand building,
we need more skillful and
professional person in such
an industry. Within this
course, we provide lecture,
discussion, and presentation
to train student having the
ability to think, talk, and act
on marketing management,
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