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This course offers (1) modern, business—related topics to engage students
and involve them in the practice of everyday business, (2) an integrated
grammar syllabus offering extensive functional practice, and (3) varied
activities and learning strategies to motivate and support students in their
studies. It aims to build the students’ confidence in expressing themselves

correctly and fluently, and enable them to become effective communicators in
their future business careers.




AGARRE P RS P ARA 5 TP R

- g*ﬂ@l@\(-f”*

(=) Mzuar (Cogmtlve i FC) AR 2
(=) "t ; (Psychomotor # #EP)AR

(2) "H &, (Affective f§FA)4E 3

?:t?ﬁ’fi‘ﬁ rpﬁl%%‘J . r"‘(%Li—*’)‘L.HE
( ) iﬂ&—;ﬁ:ﬁiﬁ?ﬁ’}ﬂ&\ B R it 2
#HeC-~P-
‘ﬂlﬂ?‘ff@s rg*ﬂl%} %*J }i 1~62_ % 38 pF » 1?‘&&! J'Jﬁxrgél %»ql”"‘(xylé(ri
B AC6FF o Paw BHR
()#%%w“*wﬁﬁﬁﬁﬁwﬁ@wm
3 SEpE S PIFES SR DA s 4 (Bde

ﬁﬁiyﬁ%p%iﬁ
(=)%
Wik sC3~Ch~CoxEps» 7 3

MT,F—)‘ NS Hb

L 3edh
5 =i+ C6 4l

B Pl P2 SR b

4 Ap L

C2 Bz ~C3 &* ~C4 ~ 47~

P3 Jbz 3% iF »

P4 53k (v ~P5 fi #+ 1 ~P6 £ i*

Al &= ~A2 F B~
AS it~ A6 R B

Z_ AP
r?:’ixf‘—"J

A'HK’——IEO

I /g‘ MT,F—):

A3 AR~ A4 el

NN N1

s}ﬂl%} &-—rﬂ:,)
"%4 g EAKREPRF

a0

:F N

s TR, e TR R PR s

TP AERR

S

r,i"'T’F:\'HE,J I

A~ AD - BEFB& U E=2 R DR
2 . , , e Ap B A2
5 ‘%(% g *%L_( e ) ?I§ g %%1_(41: N ) pARE L AN
1 |a. T X B T4 éﬁééj R a. Vocabulary related to 3 AB
vA take J%Ta‘ 97 A R 3, corporate benefits and
b M 3R A 25k 8 Lyik F A4y | incentives, and
HBIFIE A NS B AT 0 L, expressions with "take"
c. 30 P 7 R 3 S\ 1k Y P AR, b. Reading an article on ‘Is
d. #EF K12 & B4 5 4%, working for Xerox too good
to be
true?’
c. Listening comprehension on
giving presentations
d. Asking questions about
jobs
e. Writing letters of
application, and memos
2 |a. EFERIE A R ESAMAE R T %) a. An introduction to linking 3 AB
WA LA E M, phrases to achieve cohesion
b, A& AR Z LB M TN A in writing
H business reports
C ﬁﬁa, H AR & ML, | b, Listening comprehension
d. %‘;E%&aﬁfouo on assessing training needs
e. EHEE R ZFNVEH c. Reading an article on the
importance of listening
d. Writing letters of complaint
e. Responding to letters of
complaint
3la. BHELANAR. a. Vocabulary used in 3 AB
b. vehfstsm L EE LK, telephoning
c. ME—% A A %%E‘ﬁ—ﬁ‘ié #| b. Discussing branding and
LF, making telephone calls
d RBBEFZEH AN E.REHR | c. Reading an article on email
7, marketing
e. EERERSE, d. Speaking practice on

planning a newsletter
e. Writing business reports
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4 a. Financial and trade terms c3 AB
{62 A3, and expressions used in
AR S A E > 3 693 describing trends
RE, ‘ b. Listening comprehension
c. FAZE o8 B a0 L3, N on fairtrade and reasons for
d. A8 S 2 bf KRB LR 235 trends
f‘al\&ﬂi ‘ c. Reading article on
e. BMEHRF coffeenomics
d. Speaking skKills on
discussing trends and the
economics of your
country
e. Writing proposals
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. |pEF p (Subject/Topics) %4t
100/09/05~ _ . . .
' 100/09/11 | COUrse introduction;  Company benefits (Unit 2)
100/09/12~ _ .
2| Loos0es1g | Company benefits (Unit 2)
100/09/19~ _ .
31 Loosoes2s | Company benefits (Unit 2)
100/09/26~ _ .
| 1oos10002 | Company benefits (Unit 2)
100/10/03~ - .
5| 100/10/00 | Training (Unit 8)
100/10/10~ - .
6| 1o0/10/16 | Lraining (Unit 8)
100/10/17~ - .
7| 1o0/10/23 | Training (Unit 8)
100/10/24~ - .
8 Joos10/30 | Training (Unit 8)
100/10/31~ N
o s | BT H AR
100/11/07~ _ _
10| go/1113 | Branding (Unit 9)
100/11/14~ _ _
1| go/1120 | Branding (Unit 9)
100/11/21~ _ _
12| o127 | Branding (Unit 9)




100/11/28~ ) .
13| oo/1204 | Branding (Unit 9)
100/12/05~ } . .
14| 00/12/1; | Ethical economics (Unit 11)
100/12/12~ } . .
15| Lo0/12/15 | Ethical economics (Unit 11)
100/12/19~ } . .
16| 100/12/05 | Ethical economics (Unit 11)
100/12/26~ } . .
17| Lo101/0; | Ethical economics (Unit 11)
101/01/02~ srop
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o (1) Tardiness: Be punctual for class is essential. You will lose
e points for being late.
3% %38 | (2) Absence: You will lose points for being absent,
(3) If you are absent for 3 times, you CANNOT pass the class. Show
your teacher your Proof of Absence (school business &,
private business #F1{K, sickness J&1&, death in the family #1&)
if you can not come,
fERE | TH
Total Business 2: Student's Book. John Hughes. Summertown Publishing Ltd.,,
Stk A 2009. (Available at Hi Learning Co. Ltd, Taipei, &% X/t E &% H PR

3] Tel: 02-2365-7838)
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