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INTERNATIONAL MARKETING
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The course will introduce international marketing mix, including international
product, price, place and promotion strategies. Through reading the textbook

and discussing cases, students will learn how to do international marketing
management,
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1 | BB RATHH 60 & R LB B AT45 R | Learn the definition of 3 ABCD
wg N ik international marketing and
the content of international
marketing strategy
2 | B AR L5 F he {THEAT B MR AT 45 7 52| Learn how to conduct a C3 | ABCD
international marketing
research
3 | B AR B MR AR LGRS B AT A ML B JH & | Understand the differences C4 ABCD
HFHBEITANTR between international
business and international
consumer purchase behavior
4| B8 BT SH 89 W 35 42 R BR | Learn STP process in c4 | ABCD
international marketing
management
5|2 BT A P BEM E & %k | Learn international product C4 ABCD
w strategy in international
marketing mix
6| % BT P Y B 1E 45 % | Learn international price C4 ABCD
w strategy in international
marketing mix
7|2 F BT A P Y B MR8 3% 5K | Learn international channel C4 ABCD
n strategy in international
marketing mix
8 | B H B ATSH4 S F e Bl FEHE R %R | Learn international promotion C4 ABCD
wg strategy in international
marketing mix
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