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The objective of this course student a completed education and enforced by
the case experience, that will build up students confidence and problem
solving ability on their future career. It will helps to increase the value of
travel agency business as well as the increasing of employment, and upgrade
of living standard.
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conduct tours while being a
tour manager,
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100/09/05~

100/09/11 Introduction & Chapter 1. Your Place in Travel

100/09/12~
2 Chapter 2. Technology and the Travel Professional

100709718 1 o Chapter 3. Travel in the Twenty—First Century

100/09/19~

100/09/95 Chapter 4. Basic Travel Geography & Chapter 5.

Travel Destinations

100/09/26~
4 Chapter 6. Air Travel Basics & Chapter 7. Planning

10199 | United States Flight Itineraries
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100/10/09 | Field StudyChapter
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6 Chapter 8, United States Airfares and Other Charges

1010716 ] o Chapter 9. Ticketing and Reporting
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P ERX 0 BEHEME (tour leader)
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100/10/30

BHrERX  BEHEME (tour leader)
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100/11/06
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100/11/07~

100/11/13 Chapter 10, Accommodations & Chapter 11. Rental

Cars

100/11/14~

L00/11/20 Chapter 12, Traveling by Rail & Chapter 13,

Consolidators, Charters, Group Sales, and Travel
Insurance
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12 Chapter 14. Tours of the World & Chapter 15, The
100/11/27 . L
Basics of Cruising
100/11/28~ ) .. .
13 100/12/04 Chapter 16, Cruise Pricing and Selling & Chapter 17,
Practical Advice for International Travelers
100/12/05~
14 L00/12/11 Chapter 18. International Air Travel Basics &
Chapter 19, International Airfares, Taxes, Schedules,
and Ticketing
100/12/12~| .
15 100/19/18 Field Study
100/12/19~ .
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