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The industry of MICE (business event)—meeting, incentive, convention, and
exhibition has been active in Europe and America for decades. It is an
interdisciplinary area combining trade, transportation, finance, and travel
sectors, The course aims to provide students fundamental knowledge, ability,
and skills needed to entry the profession. Students who enroll in this course
will be encouraged to apply the certification program “MEET Taiwan”
administered by the Minister of Economic Affairs,
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100/09/05~ T
100/09/11 Course introduction, industry summary, certification Cases, activities

and career opportumtles FAEHA., TREEM
., EBEEMS

132;2222 "Business event/MICE" industry summary, certification 9/12 National
and career opportunities € & & ¥#ta, HFRER%E Holiday—-no class (1
A 2 hr); Chap. 1
100/09/19~ ) .
100/08/95 MICE hlstory, the status of MICE industry Chap. 2

development in Taiwan, important exhibits & ﬁ}i E 3
B, ERELNEEREEHNE [9-23- 26- - &
RREA-ZEREEENE /MY —f5)

100/09/26~ . .
4 Loo/10/02 | Taipei Exhibit Hall Fieldtrip 257 % 2 --& B KT E Chap. 7

BB& %R [9/30-10/3--2011 6 MK iR & /¢
H=fg ] [10/1-2--2011R MK F &/ 8 — ]

100/10/03~

100/10/09 What is an exhibition? (marketplace, buyers meet Chap. 4-5
sellers, lead generat1ons) [10/8-10--6 LR EHE &
LS SA LY U Yas XA

100/10/10~

100/10/16 Exhibit budget and cost (lecture and assignment) 10/10 National
[10/15-16--#r# 42 K A4k & K & /# % —#F] [20114k | Holiday--no class;
FEHERHE R/ HE —fF] Chap. 6

100/10/17~

100/10/23 Meetings and exhibition management (1): planning, Chap. 3; 10/11-23
marketing, & application ¥:HEEEEE (1) : & mid—-sem feedback
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8 100/10/30 Meetings and exhibition management (2)2 site Prepare for mid-term
selection, marketing strategy &SR EE®E (2): € |exam (Chap. 1-7)
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100/10/31~ g
2| 100/11/06 ARt
100/11/07~

10 L00/11/13 How to plan, market, and evaluate an event? Chap, 12-13
[11/11-14--B Mk B /8 — 88/ =¢8]

100/11/14~

11 L00/11/20 Festival and events planning and application: Chap. 12-13
story—telling approach, government project )
development and logistics # & FH B fT4HEE
B METE

100/11/21~

12 100/11/27 [11/25-28--20116# 4 %, kB £BRK;: 20116# |11/24 Thanksgiving
BRI E R/t E —6F]

100/11/28~

13 L00/12/04 MEET Taiwan Program/MICE Professional‘ Chap. 11
Certification practice & B A8 B 3 BB 9 R 0L AR 4
[12/3-11--100& R A /# & — 8/ = #¥]

100/12/05~ ) ) . ..

14 L00/12/11 Incentive tourism planning and application, case
analysis, safety and risk management ’”*%f%bm’cﬁ%/ﬁ%']jf
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15 100/12/18 How to choose the right PCO?

100/12/19~ ) ..

16| 100/12/95 | Meetings and Conference Applications & & & #
[12-23-26--G LA G AR K REERERE S/ =
#E |

100/12/26~ ) .. :
17 \oi/0s01 | Meetings and Conference Applications TREH
101/01/02~ g
181 01/01/08 HAH AR
o *Active learning: including attendence, participation, discussion, fieldtrip,
i event analysis, quality of assignment, etc.)

AREIE **Student is required to visit at least one exhibit (as suggested on Syllabu§)
as part of an assignmentk?i]"%)fxﬂ‘%ﬁ 24N, RAITSLEKZHELR FER
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s (http://mice.iti.org.tw)

o. cher related websites:

GHRBATEEZE http://taiwan.net.tw/festival/

bt EREEZEEWE http://www.taiwanconvention.org.tw
DMAI (Destination Marketing Association International)
http://www.destinationmarketing.org/

RERE | TH BRUK
Weber, K., &amp; Chon, K. (2008). Convention Tourism: International

A Research and Industry Perspectives.
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