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This subject is designed to enrich students' understanding of tourism
knowledge, including the tourism industry, tourism marketing, quality service,
service providers, transportation, accommodations, hospitality, destinations,
The economic, political, environmental, social and culture impacts on tourism
are also discussed. Moreover, this subject is a "service—learning" subject.
Students are required to provide an extra 18-hour service to
tourism-related organizations,
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100/09/05~
100/09/11

Course introduction, tourism industry

100/09/12~
100/09/18

Marketing to the traveling public

100/09/19~
100/09/25

Delivering quality tourism services

100/09/26~
100/10/02

Bringing travelers and tourism service suppliers
together

100/10/03~
100/10/09

Capturing technology's competitive advantages

100/10/10~
100/10/16

Field Trip

100/10/17~
100/10/23

Accomodations

100/10/24~
100/10/30

Food and beverage

100/10/31~
100/11/06

¥ A akaA

10

100/11/07~
100/11/13

Attractions and entertainment

11

100/11/14~
100/11/20

Destinations

12

100/11/21~
100/11727

Economic and political impacts on tourism




100/11/28~
13 Environmental and social/culture impacts on tourism
100/12/04
100/12/05~ . . )
14 L00/12/11 Sustaining tourism's benefits
100/12/12~ .
15 100/12/18 The future of tourism
100/12/19~ .
16 100/19/95 Group presentation
100/12/26~ .
17 L0L/01/01 Group presentation
101/01/02~ -
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7R 38 | This subject is a "service—learning' subject. Students are required to provide
an extra 18-hour service to tourism-related organizations.
KEXAE | T #EA
Cook, R. A, Yale, L. J. and Marqua, J. J. (2010), Tourism: The Business of
Yot A Travel, London: Pearson. (3 #& X/bfX3Z)
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