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The modern enterprise is becoming more digital, in terms of what it is and

what it does. Thus this course provides some important topics in managing
digital enterprises, Topics included are: Website design and evaluation,
business models, market channel conflicts, cyber trust, intellectual property,

security, and ethics,
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http://digitalenterprise.org ( An open courseware by Professor Michael
sottpea | Rappa)
$ 4 3 g PanKaj, S. (2010) E-commerce, Kul Bhushan Nangia, APH Publishing,
7w Bhasker, Bharat (2009) Electronic Commerce: Framework, Technologies and
Applications, Tata McGraw—Hill,
Corporation., Schneider, Gary (2008) Electronic Commerce, Course Technology,
Cengage Learning,
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