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Customer relationship management is an important issue for enterprises
nowadays. In the rule of 80/20, 80% of profit was created by 20% of key
persons of firms, Therefore, retaining significant customers is extremely
crucial for companies, This course aims to investigate management and
technology concepts. Meanwhile, several cases will be used in order to link
the theories, The goal of this course is to help students obtain a big picture
of CRM in terms of related issues,
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