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The course will introduce marketing mix, including product, price, place and
promotion, Through reading the textbook and seeing several videos, students
will learn how to do marketing management,
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| |BRARATSE 09 & R AT R WA | Learn the definition of C2 | ABCD
marketing and the content of
marketing strategy
2 | BR AR L5 F he T HEAT AT SH A 52 Learn how to conduct a C3 | ABCD
marketing research
3| B ARALLRPR B 1T A B4 % # B8 E 17| Understand the differences c4 | ABCD
B ) between business and
consumer purchase behavior
4 | BB ATEE 0T 3 AL R & R Learn STP process in C4 | ABCD
marketing
502 BATHHMAE T HE R Learn product strategy in c4 | ABCD
marketing mix
6 | Z B AT A F A (B4 Rk Learn price strategy in c4 | ABCD
marketing mix
7 | B H AT ARG 638 88 R vk Learn channel strategy in c4 | ABCD
marketing mix
8 | B FATSE A P e R Learn promotion strategy in c4 | ABCD
marketing mix
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| 100/09/05~ .
100/09/11 Course Introduction
100/09/12~ . . . )

2 100/09/18 Lecture: Topic 1. Marketing: Creating and Capturing

Customer Value / Video: voll
100/09/19~ . .

3 100/09/95 Lecture: Topic 2. Company and marketing Strategy:
Build Customer Relationship / Video: vol2 +
Assignment 1

100/09/26~ . .

4 100/10/02 Lecture: Topic 3. Understanding Consumer and
Business Buyer Behavior / Video: vol3 + Hand-in
Assignment 1

100/10/03~ .

5 100/10/09 Group 1 presentation: ChZ2 Google: An
Entrepreneurial Juggernaut / Video: vol4d +
Assignment 2

100/10/10~ .

6 100/10/16 Group 2 presentation: Ch3 Starabucks: A Paragon
of Growth and Employee Benefit / Video: vol5 +
Hand-in Assignment 2




7 12323;;; Group 3 presentation: Chb Cola Wars: Coca-Cola vs,

Pepsi / Video: volB6 + Assignment 3
100/10/24~ .

8 100/10/30 Group 4 presentation: Ch6 PC Wars:
Hewlett—Packard vs. Dell / Video: vol.7 + Hand-in
Assignment 3

100/10/31~ .

?| 100/11/06 At

10 12321;?; Lecture: Topic 4.Products, Services, and Brands:
Building Customer Value Topic 5.Pricing:
Understanding and Capturing Customer Value /
Video: vol9 + Hand-in Assignment 4

11 1222123 Group 5 presentation: Ch7 Airliner Wars: Boeing vs.
Airbus; and Recent / Video: Prentice III, vol.8 +
Assignment 4

100/11/21~ . , )

12 L00/11/97 Group 6 presentation: Ch8 McDonald's: Rebirth
Through Moderation / Video: voll0 + Assignment 5

13 1222;52 Group 7 presentation: Ch9 Harley—Davidson:
Creatiing An Enduring Mystique / Video: volll +
Hand-in Assignment 5

100/12/05~ ) )

14 L00/12/11 Group 8 presentation: Chl3 DaimlerChrysler: A
Merger Made in Hades / Video: voll2 +
Assignment 6

100/12/12~ . . .

15 100/19/18 Group 9 presentation: Chl5 Euro Disney: Bungling
a Successful format / Video:voll3 + Hand-in
Assignment

100/12/19~ ) .

16 100/12/95 Group 10 presentation: Chl9 Nike: A Powerhouse
Brand / Video: voll4 + Assignment 7

17| 0" 8| Lecture: Topic 6, Marketing Channels: Delivering
Customer Value Topic 7.Communicating Customer
Value: Advertising and Public Relations / Video:
vol15 + Hand-in Assignment 7
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Hartley, Robert F., Marketing Mistakes and Successes, 11th Ed. (2009), US:

%34 | John Wiley and Sons. (F#RFsT, MI#@Ea# , =M (2010), 66: %
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