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Students are able to learn two skills in this course: master the requisite
micro theory, and at the same time develop their problem-solving skKills,
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a practical perspective, seeing
how models connect to
real-world deqisions being
made in today's firms and
policy debates,
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1 100/09/11 Ch 1 Introduction
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2 100/09/18 Ch 1 Introduction
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3 100/09/95 Ch 2: Supply and Demand
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4 100/10/02 Ch 2: Supply and Demand
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5 100/10/09 Ch 2: Supply and Demand
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10 L00/11/13 Ch 4: Consumer Choice
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11 L00/11/20 Ch 4: Consumer Choice
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12 L00/11/27 Ch 5: Applying Consumer Theory




13 1222%? Ch 5: Applying Consumer Theory
14 1222;?? Ch 5: Applying Consumer Theory
15 1222;1? Ch 6: Firms and Production
16 1222;;? Ch 6: Firms and Production
17 12?;;?;?? Ch 6: Firms and Production
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